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Confidence in food and confidence in food technology are at a similar 
level. Less than half of Europeans say they have confidence in food and 
food technology.
In 2021 we see a noticeable peak in confidence. It is likely that this peak can be 
attributed to the experience during the COVID-19 pandemic and the lockdowns in place  
throughout Europe. During the COVID lockdowns, there were instances where 
supermarkets experienced shortages of certain food items due to increased demand 
and disruptions in the supply chain. However, these shortages were often mitigated in 
short time periods and essential goods became available quickly after. 
Another possible explanation is that during lockdowns consumers spent more time 
preparing their own food, which led to a closer connection to the food they consumed, 
leading to a higher level of trust.
Nevertheless, in 2022 the peak tapered off, and the confidence level was back at the 
2020 level.



There is a very strong relationship between being open to innovations 
in food and confidence in the integrity of the food system. 
Of those consumers that are open to innovations, 63% express confidence in food 
technology and 64% express confidence in food.



In general, European consumers have a more positive view on food 
than on food technology. 
The differences are small though. Food is more often associated with taste, safety 
and health. Food technology. however, is more often associated with sustainability.



People have the most confidence in the food system producing tasty food. 
This is something that consumers can easily ascertain themselves. 
However, when it comes to the sustainability of food or its authenticity, 
consumerscannot determine this themselves and must rely on other 
information, such as packaging and labels. And since this information and the 
parties providing it are not broadly trusted, confidence in the sustainability of 
food is the lowest of all aspects (health, taste, safety, authenticity).

Consumers would like to understand more about the longer- term effects of food 
on their  health. This is particularly the case for highly processed food. Particularly, 
more health-conscious consumers believe that ultra-processed foods contribute 
to obesity, diabetes, and other lifestyle-related health issues and that they will 
cause health issues later in life. However, they want to know more about which 
products are related to these diseases and why.

When making the distinction between technological innovation in food (such as 
cultivated meat or plant-based protein) and technological innovation in 
production (such as aquaponics or vertical farming), it becomes clear that the 
barriers are mostly against innovation in food itself (e.g. ingredients used), rather 
than innovation in the way food is produced.

The barriers against innovation in food itself seem to be related in part with a 
lack of knowledge. For many consumers, a lack of knowledge is linked to a lack 
of trust.




































